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UGC, CGC, CGM, Social Media...

What the @#%$%! is all this stuff anyway...
and why do we care?



What is it?

Online applications,
platforms and
media which aim
to facilitate

Interaction,
collaboration, and
sharing of content.

Power to the People / Social M edia Tracker / Wave 3
04/14/08

Blogs

Message boards
Chat rooms

Opinion sites

Photo sharing
Video sharing
Texting

Online Communities
Social Networks
Microblogs



How does-it fit?

Traditional
Survey
Voice Research
of the
Customer
(VOC)

Mystery
Shopping
and Audits

Ethno-
graphics

CGC, CGM,
Social Media




A Large and Growing Population
— Over 180 million people currently maintain a blog
— Over 40% of us read blogs
— Over 120 thousand blogs are created every day
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“I don’t want te miss the boat«.™

®

“ need to...

e Start blogging!

« Seed those message boards!

« Send some influencers my new products!
 Find unhappy customers, make them feel better!
« Get consumers to create my ads for me!

... right!?!”
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©J chevy tahoe - Google Search - Mozilla Firefox
File Edit Yew History Bookmarks Tools Help

@ = c (gJ l & | http:ffwww.google. comfsearch?q=chevy+tahoe+&ie=utf-8&ne=utf-8&aq=t&rls=org.mozila:en-US:officiala

3 chevy tahoe - Google Search &

Chevrolet Tahoe - Wikipedia, the free encyclopedia

The Chevy Tahoe Limited Edition was offered for the 2000 model year, but based on the first
generation model platform. The Tahoe Limited was produced for ...
en.wikipedia.org/wiki/Chevrolet_Tahoe - 67k - Cached - Similar pages

Be ( Chevrolet Tahoe - Edmunds.com

Few SUVs since the mid-1990s have been as popular as the Chevrolet Tahoe, and it's not
hard to see why.
www, edmunds. com/chevrolet/tahoe/review. html - 58k - Cached - Similar pages

2007 Chevrolet Tahoe Pricing and Information
2007 Chevrolet Tahoe Pricing and Information at Edmunds.com.

2008 Chevrolet Tahoe Overview - AOL Autos

Research the 2008 Chevrolet Tahoe photos, reviews, specs and pricing before you buy at
AQOL Autos.

autos. aol.com/chevrolet-tahoe-2008:9316-overview - 34k - Cached - Similar pages

2009 Chevrolet Tahoe | New Chevy SUYs — Yahoo! Autos
2009 Chevrolet Tahoe — Yahoo! Autos. Read reviews, view specifications & pictures, get
dealer price quotes & compare the new 09 Chevy suv model with other ...

autos.yahoo.com/chevrolet_tahoe/ - 119k - Cached - Similar pages

\ideo results for chevy tahoe
| YouTube - Chevy Tahoe SUY

YouTube - Chevy tahoe

m:v’.i‘ag‘;w %W g r:‘ﬁm:r:ercial parody
4 u v-rw;ffj,:outuhecorn N e u \:\r_m;-;jy—routube,com
Searcnes relaed 1o, cnevy tanoe
used chevy tahoe chevy tahoe parts 2005 chevy tahoe 2006 chevy tahoe
2003 chevy tahoe 1999 chevy tahoe chevy tahoe forum gmc yukon
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Listen andrlearn first

»

 What are consumers saying?

 What's working?

e What's not working?

 What's happening

 What's going to happen?



What's working?

»

Most Advocated Automotive Solutions to Sustainability Concerns

r Positive Sentiment N

Efficiency 88%0

Awareness 86%0

Alternative and

689«
Renewable Energies °
Technology 64%0
Green Design 59%%6
Reduction (Driving) 5496
Legislation and Tax 5490
<
Ethanol and Biofuel 31%0




What's NOTworking?

®

Auto Brands and Sustainability

Brands, Buzz and Sentiment —
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What's NOTworking?

»

Auto Brands and Sustainability

, Brands, Buzz and Sentiment —_— \

T 1 Brand 3 Brands 12 brands are ~
part of the

(b} - .

E | discussion

5 Sentiment

>

2 30+ brands

2 ’

= 5 Brands 3 Brands \ arent... /

Buzz Volume

More Positive Sentiment g



®

Overall Sustainability
Volume Analysis

51,638
37,944
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What's happening?




®

New Vehicle Purchase Intent “Buzz”
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®

Let’s Overlay Actual Retail Sales Volume
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What's gomg:to happen?

®

Retail Sales Volume vs. Vehicle Purchase Intent “Buzz”
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New Purchase Intent “Buzz” vs. Used Purchase Intent “Buzz”
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What's gomg:to happen?

®

New Purchase Intent “Buzz” vs. Used Purchase Intent “Buzz”
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®

Luxury Purchase Intent “Buzz” vs. Non-Luxury Purchase Intent “Buzz”
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What's gomg:to happen?

®

Luxury Purchase Intent “Buzz” vs. Non-Luxury Purchase Intent “Buzz”
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Purchase Intent Buzz: 2007 vs. 2008

Weekly Buzz Volume
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Purchase Intent Buzz: Is the worst over?

Weekly Buzz Volume
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&
How can wesnot listen.




